
Agency Mania Solutions o�ers automated, SaaS-based solutions, along with a broad array of consulting services, designed to signi�cantly improve the ability 
of brand advertisers to e�ectively manage their valuable agency relationships. The outcome is more creative, cost e�ective, and consistent agency performance.

Follow us                     |   Contact us at agencymania.com or call us at 425.999.3992 to learn more   |   13555 SE 36th St. #100, Bellevue, WA 98006

Agencies listed are of particular note with a global reach, and do not capture the entire roster. Current as of June 10, 2022.

1. WPP

2. Omnicom Group

3. Publicis Groupe

4. Accenture 
    Song

5. Interpublic
    Group of Cos.

6. Dentsu 
    Group Inc.

8. Deloitte Digital

7. PwC Digital 
    Services

10. IBM iX

12. Vivendi’s Havas

9. Hakuhodo DY 
    Holdings
      

11. Cheil Worldwide

14. Innocean 
      Worldwide

15. Advantage 
     Marketing Partners

U.S. agency revenue in 2021 grew at its fastest pace (13.5%) since 2000 (14.6%) as agencies showed resilience 
and relevance amid a marketing revolution.

2021's growth followed a 6.8% drop in 2020, which was the second-biggest decline since 2009.

Accenture Interactive has rebranded as ‘Accenture Song’ as the consulting company moves to consolidate over 
40 agencies under one name and P&L.

Stagwell combined with MDC Partners in August of 2021, making it the 13th largest holding company in the world.

Both Quad and BlueFocus Communication Group have dropped from the Top 15 rankings.
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TOP 15 AGENCIES
IN THE WORLD
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